
Franchises
• Major chains have big growth 

plans under way in WA

• Franchises positive about 
economy, leasing market

• Tough employment laws a 
potential problem

• Businesses turn to technology 
and value adding to 
distinguish products
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Mr Pickard said the 
Watertown restaurant 
aimed to put a modern 
twist on the offering, 
encouraging an increase 
in the average spend per 
person of about 50 per 
cent, to $18 a head, com-
pared with the traditional 
food court.

The availability of 
alcohol with a meal also 
changed the dynamic, he 
said.

“We’ve created an 
in-store atmosphere that’s 
contemporary, that’s Aus-
traliana, that we feel 
consumers are seeking,” 
Mr Pickard said.

Bucking Bull has fur-
ther growth plans in the 
casual dining space.

“We’re in negotiations 
to roll-out dine-in stores  
at Rayne Square, Garden 
City and Karrinyup,” Mr 
Pickard said.

“It won’t be long before 
you see Bucking Bull on 
main strip locations in 
Mt Hawthorn, in Leeder-
ville, in Vincent, we’ll sit 
alongside the destination 
brands.”

He said one reason 
for his confidence in the 
sector was the improved 
sales during the past six 
to nine months as the 
economy recovered.

Franchisors for Mex-
i c a n  q u i c k- s e r v i c e 
restaurant Zambrero, 
Bakers Delight, mechanic 
Auto Masters and finance 
business Smartline Per-
sonal Mortgage Advisers 
also expressed optimism 
in the WA market when 

Whether it’s burritos, car repairs or mortgage advice, a 
number of big franchises are targeting growth in 2018.

PATRONS dining-in 
with a cold beer 
will be a key part 

of the expansion strat-
egy for Bucking Bull in 
Western Australia, as 
the traditionally food 
court-focused business 
moves into higher value 
markets, according to 
Franchise Fusion manag-
ing director Troy Pickard.

Bucking Bull is owned 
by Queensland-based 
Aktivbrands, with former 
Joondalup mayor Mr Pick-
ard’s Franchise Fusion the 
WA master franchisee 
since August 2016.

Fusion runs two outlets, 
including a new up-mar-
ket outlet at Watertown 
shopping centre in West 
Perth, while 12 are oper-
ated by sub-franchisees.

“There’s a significant 
shift that’s occurring in 
shopping centres,” Mr 
Pickard told Business 
News.

“Bucking Bull has been 
an established brand for 
nearly 20 years, but there 
has been a shift (in the 
market) away from the 
food court model towards 
a more casual dining 
experience.”

they spoke to Business 
News.

Z a m b r e r o ,  wh ic h 
entered the state in 2013, 
already has 32 stores in 
WA, with about eight 
more in the pipeline for 
this year.

Za mbr er o genera l 
manager WA Steve Wad-
dingham said the local 
market had been one 
of the strongest for the 
company nationally, with 
plans to lift its presence 
to around 40 stores in the 
next 12 months.

“We’re having demand 
from people wanting to 
give us properties and all 
that sort of stuff, the busi-
ness is chasing us at the 
moment, which is a nice 
place to be,” he said.

Mr Waddingham said 
the brand ’s strengths 
were its philanthropic 
emphasis, with a plate 
of food donated to 
developi ng countr ies 
for every plate sold, and 
strong focus on healthy 
eating.

“You’re not going to get 
asked if you want fries 
with that, and we’re not 
going to sell you a beer 
with it either, we una-
shamedly are wanting to 
be a healthy option,” Mr 
Waddingham said.

One potential opportu-
nity would be in regional 
areas, notably for home 
delivery, he said.

While administrators 
were appointed to stores 
in Mt Lawley, Subiaco and 
Leederville in late 2017, Mr 
Waddingham said they 

would be reopened within 
a month.

Melbourne-based 
Bakers Delight joint-chief 
executive, David Christie, 
said his company had 
opened six new shops in 
Perth’s southern region 
during the past 18 months.

Mr Christie said prod-
uct innovation was a 
major part of the strategy 
for the bakery to grow 
in what was already an 
established market, with 
examples being its intro-
duction of an apple and 
cinnamon hot cross bun 
in 2017 and new breads 
targeted at health-con-
scious customers.

He said the company 
had a long-time rela-
tionship with its WA 
franchises, with the busi-
ness’s first franchisee 
still running a bakery, 
although some of those 
originals were reach-
ing the age where they 
wanted to exit.

Embracing technology 
for internal systems and 
keeping costs down were 
also focuses in the domes-
tic market.

Mr Christie, who took 
over as joint chief executive 
a year ago from founders 
(and in-laws) Roger and 
Lesley Gillespie, said one 
positive economic trend 
was that tenancy markets 
had shifted towards les-
sees, with landlords willing 
to be more accommodat-
ing, particularly in big new 
developments.

Matt Mckenzie 
matthew.mckenzie@businessnews.com.au

@Matt_Mckenzie_

Bullish franchises
 plan to expand

 There has been a 

shift (in the market) away 

from the food court model 

towards a more casual 

dining experience - Troy Pickard

Continued on page 4
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CHARGING ON: Bucking Bull master franchisee Troy Pickard at the franchise’s new store in Watertown. Photos: Attila Csaszar
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Coffee roaster and cafe 
franchise Jamaica Blue, 
which is owned by Foodco 
Group, continues to 
expand its presence in WA 
as part of a national strat-
egy, according to general 
manager Drew Eide, with 
three new cafes opening 
in the west last year.

“The cafe industry is in 
a fragmented state at the 
moment,” Mr Eide said.

“ There’s been an 
explosion of strong new 
independent cafes, for 
example.

“ We’ve a lso seen 
changes to the way 
people shop with the 
introduction of urban 
entertainment quarters 
instead of traditional 
retail zones. 

“ E s t a bl i s he d a n d 
well-respected brands 
like Jamaica Blue need to 
persistently evolve and 
innovate to stay relevant.”

Multinational fast food 
chains are also getting 
in on the action, with 
McDonald’s planning to 
spend about $150 million 
in the four years to 2020 on 
new stores and refurbish-
ments, while KFC added 
new stores in Byford and 
Kwinana last year.

A SX-l isted Col l ins 
Foods, which controls 
the lion’s share of KFC 
franchises in Australia, 
bought five stores from 
another franchisee for $18 
million.

More than meals
It isn’t just food outlets 

planning expansion.
In finance, Smart-

line Personal Mortgage 
Advisers grew consider-
ably towards the end of 
the boom, rocketing up 
the BNiQ Search Engine 
list of franchises to sixth 
place, with 70 franchises 
in WA (see page 26).

BIG PLANS

investment planned 
from 2017-2020

to acquire 5 WA 
KFCs in 2017

$150m

$18.2m

Planned growth in 12-18 months
Current number 

of stores

70

32

78

14

44
0  5  1 0

Bullish franchises plan to expand
From page 2

WA state manager 
Michael Theseira said 
the past three years had 
been slower, although the 
business had maintained 
market share.

He said the company 
would aim to add another 
five to 10 franchises in 
the year ahead, compared 
with just a couple in 2017.

“ We’r e r ea sonably 
happy with settlements, 
and we’re expecting 2018 
to be a better year, a busier 
year,” Mr Theseira said.

“We’re seeing some 

signs of life in the market.
“In terms of our prior-

ities for the coming year, 
it is growth but it’s not 
growth for growth’s sake; 
it’s sustainable growth.

“We want to bring on 
quality people.

“(We’ll) be a little more 
aggressive in our recruit-
ment strategy, not at the 
expense of quality.”

A new player in the 
finance franchise field 
is ABN Group subsidiary 
Resolve Finance , which 
will embrace franchising 

after 20 years in the mort-
gage broking, financial 
planning and conveyanc-
ing market.

Resolve manag ing 
director Don Crellin said 
he felt the franchising 
structure was the best 
model to support the busi-
ness’s growth because it 
allowed controlled expan-
sion and would harness 
the entrepreneurship of 
franchisees.

Mr Crellin said the 
pipeline of potential 
franchisees was strong 

and had exceeded expec-
tations, while he wasn’t 
yet ready to commit to 
a specific number of 
franchises.

He said he was seeing 
good reason to be opti-
mistic about where the 
state’s economy was head-
ing, although he wanted 
to take a long-term view 
beyond cycles.

It would be more impor-
tant to get the right people 
as franchisees who work 
for the model, Mr Crellin 
said.
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GROWTH: Zambrero is planning to add new stores. 

He said it was impor-
tant to ensure the 
business had a presence 
in residential areas and 
more industrial spaces, 
where people worked, to 
make it as easy as possible 
for customers.

Auto Masters hit a niche 
in the market between 
smaller workshops and 
big dealership-controlled 
mechanics, Mr Meyers 
said.

“We’re seeing stan-
dalone workshops can’t 
afford to buy all the 

technical and diagnostic 
equipment required now 
to service newer cars,” he 
said.

On the other hand, Mr 
Meyers said many people 
were unhappy with deal-
ership service, which he 
believed contributed to 
growing market share for 
Auto Masters.

Rankings
Business News has 

found Jim’s Group to 
be the largest franchise 
in WA, when ranked by 

number of franchises, 
although the company 
did not respond to multi-
ple enquiries.

Two cleaning busi-
nesses, Jani-King and 
CleanTastic, rank second 
and third.

The highest levels of 
the list are dominated by 
cleaning and housework 
related businesses, with 
another being WA-based 
Hou s e work He r o e s , 
which ranked seventh.

About half the busi-
nesses on the list are food 

focused, with multina-
tional sandwich maker 
Subway well ahead of the 
pack on 156 stores.

Bakers Delight, McDon-
ald ’s, Dome and Red 
Rooster are also in the 
top 10.

Other industries are 
represented, too.

Jetts 24-Hour Fitness, 
which ranks 18th, is repre-
sentative of a longer-term 
trend towards franchised 
gym ownership.

That business is only 10 
years old.

In the motor vehicle 
market, Auto Masters 
business development 
and marketing manager 
Carl Meyers said the car 
service and repair busi-
ness was still growing.

“We’re going to expand, 
probably another four 
branches this year in WA,” 
Mr Meyers told Business 
News.

“There are still a lot of 
areas that we’re not (yet) 
in, with the urban sprawl 
… convenience is a big 
factor.”
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Technology, 
training 
key to future –
Success

“Perth and WA have 
been in a bit of a slump 
or recession,” Mr Gleeson 
told Business News. 

“We decided that was 
the ideal time to reinvest 
for growth.

“We’ve spent a fair few 
dollars on automating 
a lot of our franchisee 
reporting and man-
agement systems, so 
we’ve got the software 
redeveloped.

“The accounting indus-
try itself is like a lot of 
industries, starting to 
go through a bit of a 
disutripton.

“So we put a lot of 
effort into retraining our 
accountants, trying to 
move away from a com-
pliance focus to value 
added – tax planning, 
business advisory, all 
that type of stuff.”

Mr Gleeson said he 
understood turnover was 
falling at firms that solely 
focused on compliance.

“It’s really inevitable 
that compliance fees will 
go backwards with out-
sourcing and cloud-based 
accounting, clients can do 
a lot online,” he said.

“Average compliance 
fees for a small business 
have dropped 30 per cent 
in the past three years.

ADDING VALUE: Co-founders Darren Gleeson (centre) and Tracy James, and marketing manager Roydon Snelgar haveinvested in the business as the 
accounting sector deals with disruption. Photo: Attila Csaszar

DARREN Gleeson believes 
the accounting industry 
has reached a tipping 
point.

That’s particularly the 
case in Perth, according 
to the co-founder of Suc-
cess Tax Professionals, 
who added the current 
economic conditions 
provided the ideal oppor-
tunity for his business 
to upgrade its technol-
ogy and expand its tax 
planning and advisory 
offering.

Technology and a greater emphasis 
on strategic advice are how one local 
accounting franchise hopes to brace for 
changes in the professional services sector.

Matt Mckenzie 
matthew.mckenzie@businessnews.com.au

@Matt_Mckenzie_

Mr Gleeson a nd 
co-founder Tracy James 
established the business 
in March 2003, and the 
accountancy practice 
now has 44 franchises 
across Western Australia 
and more than 30 in other 
states.

 We’ve spent a fair few 

dollars on automating a lot 

of our franchisee reporting 

and management systems, 

so we’ve got the software 

redeveloped - Darren Gleeson

“The 20 years before 
that, every year your 
accountant would put up 
your business fees 5 per 
cent or 10 per cent.

“Accountants can be a 
bit pessimistic at the best 
of times.

“But accounting is a 
$20 billion-a-year indus-
try and that’s not going 
to change; it ’s only 
growing, just the type 
of service is changing, 
so we’ve got to change 
with that.”
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ADDING VALUE: Co-founders Darren Gleeson (centre) and Tracy James, and marketing manager Roydon Snelgar haveinvested in the business as the 
accounting sector deals with disruption. Photo: Attila Csaszar

44 SUCCESS FRANCHISES 
IN WA

One reason for the 
focus on tax planning was 
that most clients did not 

have very sophisticated 
tax-planning regimes, if 
at all.

Providing more com-
plex adv ice would 
differentiate Success 
from compliance-focused 
players, according to Mr 
Gleeson.

Technology was part 
of this strategy, he said, 

with the founders launch-
ing a second business, 
Tax Fitness, to work on 
automated tax planning 
software for accountants.

Mr Gleeson said a 
number of Success fran-
chisees had been making 

use of the beta version 
of the product, which 
allowed accountants to 
enter a client’s finan-
cial position and then 
produce a number of rec-
ommended potential tax 
planning strategies.

This year, the plan is 
to get that product ready 
for a more widespread 
roll out, including sales 
to other businesses in the 
finance and accounting 
sector.

Mr Gleeson said more 
than half of his time was 
concentrated on devel-
opment of the software 
product, with about 
$500,000 invested in its 
development so far.

Growth
Mr Gleeson said inter-

state growth had been 
slower than he first 
hoped for the franchise 
as the company built 
momentum, but the 
objective would be to 
expand to about 300 shops 
nationally.

That would put Success 
up with the two biggest 
tax franchises – H&R 
Block and ITP (Success 
ranks 16th in the BNiQ 
Search Engine franchises 
list).

“As you get a bit bigger, 
you stand out” Mr Gleeson 
said.

“It’s like the internet, 
people go to the number 
one or two or three.” 

Despite the recent 
economic pain, Mr Glee-
son said the signs for a 
strong recovery were 
evident, and thus he was 
was positive about the 
WA market.

“It took a lot of costs out 
of businesses,” he said.

“Were finding with 
our accountants, they’re 
moving to new premises 
now, and the rents, they 
are literally half of what 
they were three or four 
years ago.

“ T her e a r e r ea l 
positives.”
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FRANCHISES
GET THE FULL LIST ONLINE   businessnews.com.au/List/franchises...your key to WA business

SEARCHENGINE

Rank Franchisor

Year  
est. in 

WA Holding company
Number of  

WA Franchises Initial investment cost Description

1 Jim's Group 1991 Jim's Group WND WND Varying operations - lawnmowing, 
building inspections

2 Jani-King 1993 Jani-King International 171 $15,000-$45,000 Cleaning services

3 CleanTastic 2004 WND $6,000-$60,000 Cleaning services

4 Subway 1988 Doctor's Associates 156 $195,000-$360,000 Quick service food- sandwhiches

5 Bakers Delight 1993 Bakers Delight Holdings 78 $350,000-$500,000 Bakeries 

6 Smartline Personal Mortgage Advisers 1992 70 WND Mortgage broking

7 Housework Heroes 2001 Heroes Group 68 $19,750 Cleaning services

8 McDonald's Australia 1982 McDonald's 68 $700,000+ Quick service food - burgers

9 Dome 1989 Navis Capital Partners 64 $1m-$1.5m* Cafe

10 Red Rooster 1972 Craveable Brands 62 $370,000-$900,000 Quick service food - chicken

11 Chicken Treat 1976 Craveable Brands 60 $100,000-$500,000 Quick service food - chicken

12 Domino's Pizza 1989 Domino's Pizza Enterprises 57 $250,000-$500,000 Quick service food - pizza

13 KFC Collins Foods 53 WND Quick service food - chicken

14 Ray White Group 1994 Yum! Brands 52 WND Real estate agencies

15 Mortgage Choice 1995 Mortgage Choice Limited 51 $18,765-$38,765 Mortgage broking

16 Success Tax Professionals 2003 TaxSuccess 44 $15,000 Tax advisory

17 Auto Masters 1975 44 $275,000-$800,000 Car servicing

18 Jetts 24 Hour Fitness 2008 Jetts Fitness 42 $500,000 Gym
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All information compiled using surveys, publicly available data and contact with industry sources. Other companies may be eligible for inclusion. If you believe 
your company is eligible, please email claire.byl@businessnews.com.au. WND: Would Not Disclose, NFP: Not For Publication, N/A: Not Applicable or Not Available, 
* Includes Capital Investment.
The above list (and more than 80 other lists) inclusive of address, phone and email information are available online to all business subscribers at www.
businessnews.com.au. If you are not a fully paid up subscriber of Business News and want access to over 6,700 businesses and 24,000 executives, please contact us 
on 9288 2100 or email subscriptions@businessnews.com.au.

FRANCHISES FRANCHISES
GET THE FULL LIST ONLINE   businessnews.com.au/List/franchises...your key to WA business

SEARCHENGINE

RANKED BY NUMBER OF WA FRANCHISES
32 

92

Rank Franchisor

Year  
est. in 

WA Holding company
Number of  

WA Franchises Initial investment cost Description

19 Coffee Club 2003 Minor Food Group 
International 42 $450,000–$650,000 Cafe

20 Muzz Buzz 2005 40 $380,000 Quick service food - coffee

21 LJ Hooker 1960 LJ Hooker 40 WND Real estate agencies

22 Nando's 1990 39 $50,000 Quick service food - chicken

23 Jesters 1997
Soul Private Equity, Neil 
Whittaker, John Atkinson, 
John McGuigan

36 $125,000-$300,000 Quick service food - pies

24 Muffin Break 1990 FoodCo Group 35 WND Quick service food

25 Friendlies Pharmacy 1983 Friendlies Holdings (WA) 34 WND Pharmacies, other medical

26 Car Care 1987 Care Care Australia 32 WND Car servicing

27 Zambrero 2013 32 $250,000-$450,000 Quick service food – Mexican food

28 Ultra Tune Australia 1979 31 $120,000 Car servicing

29 Brumby's Bakeries 1993 Retail Food Group 29 $360,000-$480,000 Bakeries

30 Helloworld Helloworld 28 WND Travel agencies

31 Boost Juice Bars 2002 Retail Zoo 28 $280,000-$350,000 Quick service food - juices
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IR pressure builds on franchises 

“The penalty rates decision that 
will be phased in and implemented 
from this year may relieve some of 
the requirements for fast food,” Mr 
White said.

“Ultimately, the modern awards 
are so inflexible and so outdated 
that some of these industries lit-
erally cannot make any type of 
profit at the moment unless they 
do one of three things.

“They enter into a sweetheart 
deal with the relevant union in 
order to get an enterprise agree-
ment approved somehow by the 
FWC that really shouldn’t be 
approved because it does result in 
the workers being worse off.

“They embrace technology in 
order to efficiently deliver their 
services, which will ultimately 
result in fewer jobs.

“(Or) they do a prisoner’s 
dilemma of deliberately breaching 

the workplace instruments like 
the award and run the risk on the 
basis that they cannot make any 
type of profit whatsoever paying 
in accordance with it.”

However, each of those three 
approaches had negative conse-
quences, he said.

For example, deals with trade 
unions, usually by the biggest 
employers, made it much more 
difficult for smaller businesses 
to compete while paying the 
award.

Increased use of technology, 
such as Domino’s delivering pizza 
by drone, would mean the penalty 
rate laws were resulting in job 

PRESSURE: Dan White says excessive penalty rates are 
making life hard for franchises. Photo Attila Csaszar

TWO major moves in federal 
employment law last year illus-
trate both a potential problem and 
a potential solution for franchis-
ing businesses.

Reductions to weekend penalty 
rates for retailers, fast food outlets 
and pharmacies were a big plus for 
franchising businesses in a year 
during which the underpayment 
of workers by multinational retail-
ers was the sector’s headline story.

Franchisees of 7-Eleven, Dom-
ino’s, Caltex and Subway were 
among those to feel the brunt of 
action by the federal government, 
which cracked down through 
amendments to the Fair Work Act.

Curtin University law professor 
Eileen Webb told Business News 
the main impact of the new leg-
islation was to make franchisors 
liable for certain contraventions 
by franchisees.

The changes meant holding 
companies and their officers could 
be liable for actions of franchisees, 
if they reasonably ought to have 
known about and failed to stop a 
breach.

She said it would be interesting 
to see how strictly the law was 
enforced.

“A lot of this kind of behaviour, 
(franchisees are) certainly not 
overt with it,” Professor Webb said.

“While you can understand the 
sentiment behind it, it is difficult.”

Nonetheless, she said it would 
not necessarily be enough to pre-
vent franchisors wanting to invest 
in the Australian market.

Mills Oakley special counsel 
Daniel White said the biggest IR 
problem franchising faced was 
the archaic award rates under 
which the sector operated, with 
the Fair Work Commission’s deci-
sion to reduce some weekend rates 
a small win for the sector.

Mr White said structural 
reform to wages and conditions 
or increased use of technology by 
businesses would likely be needed.

Franchises are being increasingly squeezed by employment law changes, but 
recent reforms to competition law provided a few wins for the sector.

 The modern 

awards are so 

inflexible and so 

outdated that some 

of these industries 

literally cannot 

make any type of 

profit - Dan White

losses, most significantly among 
young people, he said.

Competition law
Professor Webb, who is also 

on the Australian Competition 
and Consumer Commission’s 
small business and franchising 
consultative committee, said 
recent changes to competition 
law had contained some wins for 
franchises.

The moves included changes 
to provisions against businesses 
conducting collective bargaining 
negotiations, she said.

The reforms to collective bar-
gaining rules meant a group of 
franchisees could group together 
or appoint an industry body to 
negotiate with suppliers on their 
behalf if they lodged notice with 
the ACCC,  Professor Webb told 
Business News.

One situation where that might 
have an effect would be where 
franchisees believe suppliers are 

providing products of insufficient 
quality, as a number of Michel’s 
Patisserie franchisees alleged in 
recent weeks.

Another change to competition 
law concerns exclusive supply 
arrangements, which were previ-
ously illegal.

Under the new rules, Professor 
Webb said, an exclusive supply 
arrangement would only be ille-
gal if it had the effect of lessening 
competition, a situation that 
would most likely only affect the 
biggest franchisors.

“There will be a bit more free-
dom about requirements to use 
preferred suppliers,” she said.

A further change is relaxa-
tion of laws around resale price 
maintenance, which affects 
franchisors deciding on and mar-
keting discounts, for example in 
catalogues.

Franchisors will now be able to 
seek authorisation from the ACCC 
under the new provisions.

Matt Mckenzie 
matthew.mckenzie@businessnews.com.au

@Matt_Mckenzie_
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Bedshed Franchising
Core business: Retail- bedding. Number of WA Franchises: 17 Cost of acquir-
ing a franchise: $75,000 ...

Gelatino
Core business: Manufacture, wholesale and franchise Italian gelato & sorbet. 
Number of WA ... Franchises: 4 Cost of acquiring a franchise: $200,000- 
$250,000 Annual Service Fee: 5% Financial Assistance ...

Jetts 24 Hour Fitness
Core business: 24 hour fitness franchise. Number of WA Franchises: 40 Cost 
of acquiring ... a franchise: $550,000 Annual Service Fee: 5% of revenue 
Financial Assistance Available: No Training Provided: ...

Grill’d
Core business: Burger franchise. Number of WA Franchises: 17 Cost of 
acquiring a franchise ...

Passion for environment drives Wasteless franchise model
20 Nov 2017 by Matt Mckenzie
seek to branch out into franchises in other suburbs across Perth. Acquaint-
ances during their teen ... a franchise model was that franchisees could 
harness local knowledge, she said. Despite the perception that ...

AHG buys up east coast franchises
04 Oct 2017 by Business News
its presence on the east coast with the acquisition of five franchised car 
dealerships in NSW for $8.5 ... Hunter Motor Group – comprising Subaru, 
Honda, Isuzu UTE, VW Passenger and VW Commercial franchises. They ...

Poolwerx takes honours at franchise awards
12 Oct 2016 by Fraser Beattie
franchise PoolWerx Corporation has taken home two top accolades at the 
Franchise Council of Australia’s ... Excellence in Franchising Awards. The 
Queensland-based business, which has 18 franchises in Western ... Australia, 
received the Established Franchise of the Year award and also claimed the 
Field Manager of the ...

AHG to raise $110m, buys more franchises
9 Aug 2016 by Fraser Beattie
balance sheet. The Audi car yard purchase is AHG’s first Audi franchise pur-
chase across its network. The ...

Street food franchise rolls into Perth
11 May 2015 by Dan Wilkie
FRESH: Bao Hoang expects Perth to be a great market for his food franchise. 
Photo: Attila Csaszar ... Dan Wilkie Food & Wine Small Business VIETNAMESE 
street food franchise Rolld has joined the rush ... franchise had built its reach 
initially by launching in CBDs in the eastern states, before moving out to ...

Food franchises fire up
07 Apr 2015 by Dan Wilkie
opportunity for local and national franchises to expand their operations, with 
14 new entrants rolling out ... shop Crust, part of franchise management firm 
Retail Food Group, has been the most prolific, opening 24 ...


